Unit 4: Why Do E-cigarettes and
Vapes Matter to Young People?
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UNIT 4: Activity 1: What is the Appeal of E-
cigs/vapes?



Why do you think people your age use e-
cigs/vapes?




Why do you think adults use e-cigs/vapes?




Why do you think people your age DON’T
use e-cigs/vapes?
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What do you notice about our responses?
What similarities or differences stand out to
you?



UNIT 4: Activity 2: Flavors, Manipulation,
and Targeting



The Usual Suspects
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Who is going to replace the old smokers?
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88% of adult smokers started before 18
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How are e-cig manufacturers
reaching young people?




#1 Flavor Selection with 19 Flavors!
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What's Your Taste?

Choose E-cigarette Cartridge From T World's Most Powerful E-clgarette
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Cigarettes vs. E-cigs/Vapes Ads
.

Philip Morris Ad [1941] Blu Ad [2013]
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Cigarettes vs. E-cigs/Vapes Ads
.

Camel Ad [1993] Veppo Ad [2013]

Take vaping up a notch.
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Cigarettes vs. E-cigs/Vapes Ads
I

Salem Ad [2000] Fin Ad [2013]

SURGEDN GENERAL'S WARNING: Smoking
By Pregnant Women May Result in Feral
wmaiure Birth, And Low Barth Weight,




Cigarettes vs. E-cigs/Vapes Ads

Chesterfield Ad [Date South Beach Smoke Ad [Date Unknown]
Unknown]
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UNIT 4: Activity 3: Deconstructing and
Reconstructing Ads for E-Cigs/Vapes



What is an advertisement that you really like, or one that really annoys you?

YOU'RE NOT YOU
WHEN YOU'RE -

HUNGRY.
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What is a target audience?




Deconstruction and Reconstruction Activity
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