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Read this Article about Twitter’s Rebranding Efforts.

https://drive.google.com/file/d/1hwceMBrbsCgQ71o1Ug8Q_QMDHV7UPBZB/view?usp=drive_link


Summary

On July 23, 2023, Twitter announced that it was rebranding to X. The move was made by new 
owner Elon Musk, who has said that he wants to transform Twitter into an "everything app." 
The new name and logo are meant to reflect this new direction for the company.



Why the Rebrand?

There are a few reasons why Twitter decided to rebrand. First, the company has been 
struggling to grow in recent years. In 2022, it only added 13 million new users, compared to 
34 million in 2021. This stagnation is likely due to the fact that Twitter has become 
increasingly niche, with its focus on short-form text and real-time news. The rebrand is an 
attempt to make Twitter more appealing to a wider audience.

Second, Musk has said that he wants to make Twitter more "free speech friendly." He has 
criticized the company for its moderation policies, which he believes are too restrictive. The 
rebrand is an attempt to signal that Twitter is now a more open platform for debate and 
discussion.



The New Name and Logo

The new name, X, is meant to be a blank slate. It doesn't have any specific meaning, which 
allows Twitter to define it in whatever way it wants. The new logo is a black-and-white X, 
which is meant to be simple and minimalist.



The Reception of the Rebrand

The rebrand has been met with mixed reactions. Some people have praised it for being bold 
and refreshing. Others have criticized it for being too simplistic and confusing. It remains to 
be seen whether the rebrand will be successful in helping Twitter achieve its goals.



Student discussion questions



Do you think the Twitter rebrand was a good idea? Why or why not?

Answers will vary.

Sample answer:

The Twitter rebrand was a risky move, but it could pay off if it helps the company achieve its 
goals of growing its user base and becoming more “free speech friendly.”



What are the pros and cons of the new name and logo?

Answers will vary.

Sample answer:

The new name and logo are simple and minimalist, which could appeal to some users. It may 
also eliminate others.



How do you think the rebrand will affect Twitter’s user base and 
engagement?

Answers will vary.

Sample answer:

The rebrand is likely to have a mixed impact on Twitter’s user base and engagement. Some 
users may be drawn to the new direction of the company, while others may be turned off by it.



What other changes do you think Twitter needs to make in order to be 
successful?

Answers will vary.

Sample answer:

Twitter needs to make a number of changes in order to be successful, including improving its 
moderation policies, adding new features, and making it easier for users to find and follow 
interesting content.



What are the risks of rebranding a company that is already well-known?

Answers will vary.

Sample answer:
There are a few risks associated with rebranding a company that is already well-known. First, there
is the risk of alienating existing customers and users. If they are not familiar with the new name 
and logo, they may be confused or hesitant to use the product or service. Second, there is the risk 
of losing brand equity. Brand equity is the value that a company's brand has in the marketplace. 
When a company rebrands, it can lose some of this value if customers and users are not familiar 
with the new brand identity. Third, there is the risk of legal challenges. If the new name or logo is 
too similar to another company's name or logo, the company could face legal action.



How will the rebrand affect Twitter's brand identity?

Answers will vary.

Sample answer:
The rebrand is likely to have a significant impact on Twitter's brand identity. The new name, X,
is a blank slate, which means that Twitter has the opportunity to define it in whatever way it 
wants. This could be a good thing or a bad thing. On the one hand, it could give Twitter a fresh 
start and allow it to create a new brand identity that is more appealing to a wider audience. 
On the other hand, it could be difficult for Twitter to create a strong brand identity around a 
name that doesn't have any meaning.



How will the rebrand affect Twitter's relationships with its users, 
advertisers, and partners?of the rebrand?

Answers will vary.

Sample answer:

There are a few potential legal challenges that Twitter could face as a result of the rebrand. 
First, if the new name or logo is too similar to another company's name or logo, Twitter could 
face legal action for trademark infringement. Second, if the rebrand is seen as misleading or 
deceptive, Twitter could face legal action for false advertising. Third, if the rebrand is seen as 
causing harm to Twitter's users, Twitter could face legal action for negligence.



What are the long-term implications of the rebrand for Twitter's business 
strategy?

Answers will vary.

Sample answer:
The long-term implications of the rebrand for Twitter's business strategy are still unclear. 
However, the rebrand could have a number of positive and negative implications. On the 
positive side, the rebrand could help Twitter to grow its user base and attract new 
advertisers. It could also help Twitter to become more relevant and influential in the global 
conversation. On the negative side, the rebrand could alienate existing users and advertisers. 
It could also make it more difficult for Twitter to compete with other social media platforms.
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If the “old Twitter” were a person, what would they look like? Search Google 
Images, paste an image below, and explain your thoughts.

Answers will vary.

Sample answer:
The “old Twitter” catered to celebrities and people who were in need of a platform to 
communicate short, quick messages (often informative or humorous), similar to how talk 
show hosts share information.



If the “New Twitter” were a person, what would they look like? Search 
Google Images, paste an image below, and explain your thoughts.

Answers will vary.

Sample answer:

The “new Twitter” caters to people who want to express their unique opinions without being 
restricted as much. 


