
SUPER BOWL PRE 
GAME SHOW



Last Year’s Ratings
■ 111.3 million TV viewers
■ 190.8 Million Social Media 

Interactions
■ Most watched TV show in history 



Super Bowl, Supersized:

■ Advertising’s big game gets more 
supersized every year

■ A total of $4.9 billion has been spent in the 
last 51 years

■ Ad spending for commercials during the 
game on Feb. 5's Super Bowl LI broadcast 
on Fox will total a record $385 million

– That is more than the 1960s, 70s and 80s 
combined ($299 million)



Average Cost of a 30-second 
spot





Big Numbers:

■ Of the advertisers for Super Bowl 2016, 
Anheuser-Busch was the biggest spender, 
dropping $33.6 million on Super Bowl ads, 
and Chrysler and Pepsi Co. were right 
behind, spending over $19 million each.

■ For the price of a single 30-second ad 
during Super Bowl 2017, marketers could 
purchase 17 sponsored lenses on 
Snapchat, which, according to Adweek, cost 
almost $330,000.



How Much Do We Eat on 
Super Bowl Sunday?
■ On Average, we are expected to eat 2,400 

calories each just during game time
■ Get ready for the rest of the heavy stats:





1.3 BILLION Chicken wings:

■ To put that staggering number into 
perspective: According to the NCC, the 
weight of those wings (162.5 million 
pounds) is more than 300 times the 
combined weight of all 32 NFL teams. Wow!









Most Common Take Out is 
Pizza:
■ Cheesy, greasy pizza will tempt any Super 

Bowl partygoer. Domino’s says the Super 
Bowl is the company’s third-busiest delivery 
day of the year. (Halloween is No. 1, 
followed by New Year’s Eve.) The national 
pizza chain sells more than 11 million slices
on Super Bowl Sunday – nearly a 350 
percent jump from a typical Sunday.







How much does all that food 
cost?
■ $227 million on potato chips
■ $13 million on vegetable trays
■ $10 million on deli dips
■ $89 million on popcorn
■ $58 million on deli sandwiches



Most Shared Ads

■ .

■  



Commercial Category 
Winners
■ Most Viewed Ad: Budweiser “#BornTheHardWay”
■ Most Shared Ad: Budweiser “#BornTheHardWay”
■ Most Watched Ad on Youtube: Budweiser 

“#BornTheHardWay”
■ Most Effective Ad: Hyundai “A Better Super Bowl”
■ Brand with the most social mentions: Budweiser
■ Brand with the most social actions: 84 Lumber



Commercial Category 
Winners
■ Most Tweeted About Ad: Mr. Clean’s “Cleaner of Your 

Dreams”

■ Most Talked About Ad On Facebook: Audi’s 
“Daughter”

■ Most Mentioned Brand on Twitter: Pepsi

■ Most Effective Ad Based on Survey: Ford’s “Go 
Further”

■ Most Engaging Based on Financial Tracking: Mr. 
Clean’s ”Cleaner of your Dreams”

■ Top Brand by Google Ad Clicks: 84 Lumber



Opinions About Ads



Advertising Attitudes

■ Some 16% believe that advertisers should 
save their money and pass along the 
savings to consumers, compared to 18% in 
2008; and

■ 1 in 10 say the commercials make the 
game last too long, versus 11% in 2008.



What was your favorite 
commercials?


