LEARNING TARGET: | will Sharpen My Rhetorical Skills to
Create Business Pitches Using Game Simulation
LEARNING PURPOSE: To Increase My Marketability,
Personally and Professionally

LEARNING SUCCESS CRITERIA: | Will Succeed When | Can
Network in the Virtual and Real World

Do Now: Follow Opening Procedures to Prepare for Your Work Day:

How will You Use Your
Rhetorical Skills to
Pitch a Business Idea?

What is Rhetoric
Art of effective or persuasive speaking
or writing

In order to be persuasive
v Creditable

v’ Logical
v' Connect to Audience



Setting Up
1. Slide the card tray out of the box and place the four Word Card decks [with rounded comers) onto
the table, within reach of all players.
2 Each player draws a hand of six Word Cards.
3. Select one player to be the Customer for the first round.

Plaqrmg the Game
. The Customer takes a Customer Card from the center of the tray, selects either side, reads it out loud,
and places it in front of him or herself,

The Customer fakes on the role printed on the Customer Cord For that rownd.

2. The other players combine two Wond Cards from their hands to create an item for the Customer,

3. As soon as any player is ready, that player “pitches”
his or her itemn to the Customer. When one player 5
finshed anyone else can jump in and make the

next pitch.
The Customer maycut off any pitch that goes over 30 & & Pizza
seconds. Dolivergr

4. After each player has made a pitch, the Customer
picks the best item and awards the Customer Card to
the player who created that item,

5. The Word Cards played in that round are discarded
inta the card tray, Players draw Word Cards from any
Word Card deck on the table to bring their hands
back up to six.

6. The player to the left of the current Customer becomes the new Customer and play continues
following steps 1-6 untll each player has been the Customer once.

Winning the Game

Ater each player has been the Customer once, the player with the most Customer Cards winsl

Tie Breaker:
i hiso o mare players are fred with the mast Customer Caveds, play dne adaitiona rownd with a nes Customer Card, Only the tied
players submit Word Cards and all other players vore to determine the winner. The player whose irem 5 seleched wins the game!

i all players are fad withone Customer Card, continue playing untileach player has baen the Custoemer a second fime. Whoeier
has the most Cus tamer Cards wins!




Snake Oil Variations
The Mare the Merrier

Ta give players more optlons in creating tems for the Customer, try playing with each pliver drawlng more Word Cards. Decide
% a3 group whiether to hold eight oreven ten cards per hand instesd of the standard s

Snake Ol Live!
With this variation you can entertain a large group for hows as Snake Ol contestants pitch to an aedience to see who Is the best
Snake Odl shlesperson! To run Snake O Live, you need & host, contestants, and an audience.
1. Seliect one person o be the first hast
2 Select three players to be the first contestants, Each contestant draws s Word Cards and the host reveals a Customer
Cand. Everyone in the audience laked the fole of the cusiomer,
3. The contestants each craate a two-card item and then take turns petching to the sudisnce
&, After all of the comtestants have made their pitch, the show host asks the audience to cheer or raise their hands for the
itam thay |iked the best and whoever gets the most response wins that round,
5. Repeat steps -4 with new contestants for each ound
&. Play ona final round with only the players who won bn the easlier rounds. The winner of the fingl reund (s the best Snalke N
it s person |

Snake Ol Tournamant Play (12-14 players)
These rules will halp you host a fun and simple tournament using just one box of Snake Oil,
1. Dhade the players nto groups of 4, 5, 01 640 that there are at |east thres groups.

Ir's ok if some groups howe mare players than other,
2. Divide the Word and Customer Cards 50 that each group has approximately the same amount.
3. Each group plays one game, with sach player acting as the customer once, to determine who 15 the winner for that groug,
&, May one final game with the winners from each group. The winnar of the final game 15 the grand champion

Snake Ol Classroom
For classroom lesson plan ideas and standards matching, please
see our educational information at

www.oth-games.com/ games/party-games/snake-oll/

The True History of Snake 0il

Feal snake oll sciually did cidsil it was Geat inwedweed 1o the
Tintted Sates in the 1860 by Chinass I.l.b-m'lmﬂmp-m thi
Transcontinesial Railrmad. Adter hard physical labor, they would

ruks sone mismcles with an ointment made from water analks oil and
they shared this anciant Chinese mmody with their American
so-worksrs, Prodocis conlaining water snake oil ars si1l] nsed
today by sofme herbalists and o recent study feund it coniaing

mm’lra-rlﬂjmmm bost forma of fiah oill

As the yoars wont by snake oil was commaercialized. In 1817,
pample of Clark Stanley's Snabe O Liniment wa isated by the 1.5,
mnﬂlmmlﬂ coniain e aclusl enake ofl As g resli af
pwindlurs making {alsa produst cluims and using mislssding
mﬂ“p}um"ﬁuh il Salesman” wan bn.r.n.l"l'bdar,lh-lb.:nu
nmanlly refers to meed-car enleaman, politiciane. or anpenes who
likos to stredch the truth just a lilibe b




HOW TO PLAY SNAKE OIL
https://www.Kkickstarter.com/projects/106482052/snake-oil-elixir-the-best-party-game-in-the-
world



https://www.kickstarter.com/projects/106482052/snake-oil-elixir-the-best-party-game-in-the-world
https://www.kickstarter.com/projects/106482052/snake-oil-elixir-the-best-party-game-in-the-world
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Create a 30 second elevator pitch for your chosen product.

Full Product Name:
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Your Name:

Create customer profile for your chosen card.

Customer Name:
Customer Age

Occupation:

Geographic Location:

Demographic Information:

MOLD INTO A PERSONA

Build perscna profiles and give them o name
and image.

Name - Sandy

» Demographic Info - Female, 32,

bachelor’s degree

# Job - Marketing, working mom

Interests - Crafting, cooking, pinterest

Motivations - a balonced wark and home
life, trendy clothing and decor on a
working mom’s schedule

» Behavior - price conscious, values brands

that have similar values to her

>
o0& O

Motivation:

Behavior:

Your Name:

Create customer profile for your chosen card.

Customer Name:
Customer Age

Occupation:

Geographic Location:

Demographic Information:
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Motivation:

Behavior:

Your Name:

Create customer profile for your chosen card.

Customer Name:
Customer Age

Occupation:

Geographic Location:

Demographic Information:

MOLD INTO A PERSONA

Build persona profiles and give them a name
and image.

» Name - Sandy

+ Demographic Info - Famals, 32,

bachelor’s degree

» Job - Marketing, working mom

Interests - Crafting, cocking, pinterast
Motivations - a balanced work and home

life, trendy clothing and decor on a
working mom’s schedule

» Behavior - price conscious, values brands

that have similar values to her
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Behavior:
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