Product Photography

Week 5: Lifestyle/Product-
In-use

Mr. Rodriguez




Objective:

e Understand the role of lifestyle photography in showcasing products in
real-life settings.

e Learn to plan and execute a lifestyle shoot that tells a story about the
product’s use.

e  Develop technical skills in lighting, composition, and post-processing.

Main Goal: Capture authentic and relatable product-in-use images that
connect with consumers.




What is
Lifestyle/Product-in-Use
Photography?

Definition: Photography that shows products
in everyday use, helping consumers visualize
how the product fits into their lifestyle.
Purpose: Creates an emotional connection
with the consumer by portraying real-life use.
Common Uses: Fashion, fitness, travel,
home goods, tech, etc.




Key Elements of Lifestyle Photography

Natural Setting: Products are placed in
environments where they would typically be
used.

Human Interaction: Products are often shown
being used by a model, giving context to the
product’s functionality.

Storytelling: The image tells a story beyond
the product alone, evoking emotions or moods.
Relatable: The setting and use should be
something consumers can imagine themselves
in.




Visual Inspiration




How to Plan a
Lifestyle Shoot

o  Step 1: Define the Story: What
message or feeling do you want the
product to convey?

o  Step 2: Choose the Right Setting:
Make sure the environment complements
the product.

o  Step 3: Select Models or Props: Ensure
the models and props look natural and
match the brand’s image.

o  Step 4: Lighting Consideration: Plan
for natural or soft lighting to enhance the
authenticity of the shot.

Tip: Simplicity works best — focus on the product, but
make it part of a broader scene.
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Lighting for Lifestyle
Photography

e  Natural Light: Often the best for creating
a warm, relatable feel. Use early morning
or late afternoon for soft, even lighting.

e  Atrtificial Light: Use softbox lights or
bounce reflectors to mimic natural lighting
when needed.

e  Backlighting/Side Lighting: Experiment
with lighting to create depth and mood
without overpowering the product.




Composition Tips for Lifestyle Photography

Rule of Thirds: Place the
product off-center to make the
image feel more dynamic.
Leading Lines: Use elements
in the scene (roads, walls,
furniture) to lead the viewer’s
eye toward the product.

Depth of Field: Use a shallow
depth of field to make the
product stand out while keeping
the background slightly blurred.
Candid Moments: Capture
real, unposed interactions with
the product to enhance
authenticity.




Post-Processing Techniques

Color Correction: Adjust the white
balance to keep colors looking
natural.

Exposure and Contrast: Ensure the
product is well-lit and stands out
against the background.

Cropping: Crop the image to
emphasize the product and remove
unnecessary distractions.

Retouching: Remove minor
imperfections while keeping the photo
looking natural.




Assighment 1 -
Plan Your Lifestyle
Shoot

Objective: Plan a lifestyle/product-in-use photo shoot in small
groups.




Assighment 2 -
Hands-On Lifestyle
Photo Shoot

Objective: Students will conduct their planned lifestyle shoot,
capturing 10-15 product-in-use images.

https://youtube.com/shorts/ Ed1
wcHSMzA?si=1NUiIR8nK8iFBoi7
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Common Mistakes and How to
Avoid Them

Over-Staging the Scene: Keep it natural and simple, too many props can
take away from the product.

Ignoring the Product: Ensure the product remains the focal point, even in
a broader lifestyle scene.

Poor Lighting: Avoid harsh lighting or shadows that obscure the product.

Unnatural Poses: Encourage models to interact naturally with the product.




Assighment 3 -
Final Portfolio
Project

Objective: Create a portfolio of lifestyle images that
showcase products in real-world use.




Plan the Shots
Break down your story into key moments and decide how to capture them. A typical storyboard consists of three main shot types:

1. Wide Shot (Establishing the Scene):
o  Shows the product in context, along with the surrounding environment and people.
o  Provides a sense of scale and how the product fits into the lifestyle.
o  Often used at the beginning of the story.

Example: A person relaxing in a living room, with the product (e.g., a mug) placed on the coffee table.

1. Medium Shot (Focus on Product Use):
o Zooms in on the interaction between the user and the product.
o Highlights how the product is being used in the scene without losing context.

Example: The person holding the mug and sipping coffee, capturing their relaxed expression.

1. Close-Up Shot (Detail of the Product):
o  Focuses on the product itself, showing specific details or features.
o Provides clarity on what the product looks like and how it's being handled.

Example: A close-up of the mug with steam rising, showing the product's design and warmth.




