NASCAR Assignment – 60 points

Companies typically use sponsorship to: 

a. Increase brand loyalty

b. Create awareness and visibility

c. Change or reinforce image

d. Drive retail traffic

e. Drive sales

f. Showcase community responsibility

g. Display brand attributes

h. Entertain clients and hospitality

i. Create merchandising opportunities
j. Build company awareness
k. Differentiate products
l. Associate with particular lifestyles
m. Distinguish from the competition
n. Introduce a new product or service to a large audience
o. Enter new markets
1.  You will create a NASCAR vehicle with a variety of sponsor logos.  Find a template of a car you can use.  Make it the full page of an 8.5 x 11 piece of paper landscape.   Your car must include:
Sponsor logos (cut and paste these on to your car)


Car Number (colors & logo should be unique)

(20 points)
2.  In a bulleted list that includes all of your sponsors, evaluate the purpose of sponsorship based on the list above.  (20 points)
Your evaluation should explain the purpose of the sponsorship from your sponsor’s perspective.  
Example:  Red Bull – to be associated with the adrenaline rush of NASCAR races.
3. Also, create a unique promotion for each sponsoring company  (20 points)
Example:  Promo Idea – To have NASCAR logo and race car on the Red Bull cans.

Example of bulleted list
· AT&T – to be associated with social media posting during a race
Promo Idea – Special booth at event – post on Facebook, Twitter or Instagram and be entered to win an iPad
Recap:
Make a NASCAR including all the sponsor logos


Write up a list of your sponsors and their promotional goal

Come up with a promotional idea for the sponsor – you must interact with fans

Be careful – all your brand names must be spelled and capitalized correctly
