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Magazine Advertisement
Task:  EACH group member MUST create an individual magazine advertisement for Target, using the 4 elements discussed in class- displaying a common theme with each person in your agency. 

*Each group member MUST choose a different magazine ad layout.  They may not be the same                                      
Message Strategy:  
They want their market to know that this upcoming summer season, they offer the latest styles in clothing, shoes & accessories;  home, furniture & patio;  and sports, fitness & outdoors for everyone in your family.  
*They would also like their merchandise to be shown on people doing summer “type” activities.
Who:



Males, females, teenagers, and parents in 

middle- to high-income brackets, looking for the 

hippest fashions, home furnishings, and fitness/ outdoor  items this upcoming summer season.  
“BIG Idea”:
Come up with a “Big Idea”/ slogan for Target that communicates their message strategy.  


How:
Advertiser wants the “slice of life” advertising strategy depicted throughout the campaign.
***Remember...your agency MUST create a “BIG Idea”/ slogan from the message strategy provided.  Your group MUST have ads that are very much alike, while maintaining their creativity.                    
