Just For Kicks:

A documentary about sneakers, hip-hop & the corporate game.
	Directions:    While watching the video, complete the questions below.


1. In the Bronx (New York) during the 1970’s, what started the popular “sneaker culture”?   
2. What was the “economic” reason for cleaning your sneakers?
3. Since laces were not an expensive investment, what would people do with their one pair of “kicks” (sneakers)? 
4. Hip-hop falls under which area of marketing? 

5. Who was Run DMC’s manager?  
6. Where did the fad of wearing your sneakers without laces start?  
7. In the 1980’s, the “Super Star Show” was dead.  What did Run DMC do? 
8. What happened to Adidas sales in Detroit, Atlanta, Boston, South and North Carolinas, Chicago – basically everywhere!?  
9. What was considered by many to be a “fashion faux paux”?  
10. How was the “My Adidas” song born?  

11. After “My Adidas” became a hit, the light bulb went on and Run DMC thought what?   
12. In 1986, Run DMC made a video message and sent it to whom saying what?  

13. Run DMC said that Adidas could not even buy this much _____________ that we’re giving them.  

14. The marketing director from Adidas saw what when he attended a Run DMC show?  
15. Corporations are starting to see that urban has what? 
16. With a groundbreaking deal with the Run DMC promotion for $1 million dollars, and a brand known world-wide to the athletic world (and now the hip-hop world), Run DMC was the first non-athletic entity to have a sneaker _________________________. 

17. Which shoe was part of Run DMC’s image?  
18. How many pairs were sold in 1986?  
19. What was the Adidas Run DMC line? 
20. What was the Run DMC 1986 tour called?  
21. How much of the Run DMC product was sold in one weekend?  
22. What credits does Run DMC have under their belt?    First rap group to:
23. What “identity” is associated with hip-hop?  

24. Following Run DMC, each generation of new rappers each claimed their own brand.  Name two:     

25. Which brand was in serious jeopardy in the fast paced, forever evolving sportswear market due to its suffering from its white man jogging brand image, and thus having no credit in the streets or in the basketball world (despite having ¾ of the NBA under contract)?  
26. Who were the athlete spokespersons for the Reebok and Converse?   

27. Nike put all their chips on which athlete as their spokesperson?  
28. Why did the NBA fine Jordon?  

29. The marketplace is always driven by something that goes against the rules.  What was against the rules?  

30. How did Nike use humor in their television advertising (commercials)?  

31. What was the result of the demand on Nikes?  

32. Nike introduced the series concept.  What is this? 

33. The idea of making a making a Nike without the brand mark on it was insane.  What was Nikes brand mark? 

34. Visionary designs and luxury materials (like elephant skin) never seen before on sneakers were started to be used.  Advertising agencies just had to do what now?  

35. Nike blurred the lines between advertising and entertainment with the creation of which character?  

36. A prime example of product placement was when Spike Lee offered which product a leading role in his movie “Do the Right Thing”? 

37. In the early 1990’s, what percentage of Americans owned at least one pair of Jordans?  
38. Every brand wanted a “piece of the pie”.  Use the pie graph below to answer the questions that follow:

a. Who had the largest market share?   
b. Who had the smallest piece? 
c. Who was the market leader?  

[image: image1.emf]Reebok

18%

New 

Balance

5%

Addidas

20%

Nike

15%

Ellese

5%

FILA

5%

Converse

25%

AVIA

3%

Lotto

4%


39. What was the idea behind “retro-exclusives”?  
40. Trendsetters, early adopters and taste makers were all various names given to a “niche” market who were directly marketed to by companies.  What is a niche market? 

41. What were some brand exposure tactics used in television and print advertising?

42. Corporations (oftentimes 50 year old business people…) are trying to figure out how to market to the youth (18-25) target market for they see their vast spending power.  How do they do this? 
43. What happened when Nike released only 150 pairs of “Pigeons” in trendy New York boutiques?  
44. Since the demand was higher than the supply for the Nike Pigeons, what effect did this have on their price on eBay, etc? 
45. Damon Dash’s big “fad” involved wearing his sneakers how many times? 
46. Nike made Dash his own shoe not available to the public.  What was his shoe called?  
47. What is considered the biggest drug in the world?  
48. The Airforce One was a 20 year old shoe Nike secretly reenters without doing any what?  
49. The first rapper, who liked to wear his whites only once to show success and had both street legitimacy and street apparel was who?  
50. In 2002, with Nelly’s hit “Air Force Ones”, there were 250,000 pairs of Air Jordans sold in the USA compared to 15 MILLION pairs of Air Force Ones.  How much did Nike spend marketing the Air Force Ones?
51. From a business and marketing standpoint, Nike and other capitalists still did not recognize hip hop as a means to their success. Meanwhile, urban brands such as FUBU and Phat Farm became popular.  What is a capitalist? 

52. When Reebok paired up with Shawn Carter (Jay Z) and put out 10,000 pairs of S. Carters, how long did it take for them to sell out? 
53. When 50 Cent was offered his one line, G. Unit, he broke all sports marketing history and broke all Reebok sales history in only 2 months.  Reebok had what percent of sales increase with the Jay Z and 50 Cent product line between 2000 and 2005?  
54. Adidas jumped on the bandwagon with Missy Elliott and her line called what?  
55. The global sneaker industry is a $26 BILLION market.  How has it changed thru the years? 

1975


vs


2005


        99% athletic purchases


 _____% athletic 


1% lifestyle purchases


 _____ % lifestyle 
56. Hip hop is operating one of the biggest, most unexpected, 
______________________ today!  
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