INTERNATIONAL BUSINESS PROJECT

“Gaining Perspective on the World”

Project Components/Objectives:

· Students will use the Internet to research information on one foreign country.

· Students will use the Internet to demonstrate the ability to prepare a structured itinerary by finding travel information, including airfare, hotel prices, etc. to a location outside the United States.
· Students will increase their awareness of cultural diversity.

· Students will prepare an written and oral presentation of their findings demonstrating effective presentation skills.

Project Guidelines
This project requires you, acting as an employee of a business, to research a country your business is hoping to expand to. Included in your presentation will be general information you locate on the country you choose and proper business etiquette guidelines for conducting business in your selected country. You will also make travel plans for your business manager to attend a meeting in the capital city of your chosen country and visit a proposed operating site in another city of your chosen country. 

Time Frame:
Five class periods for project preparation.

Assessment:
Students will be graded according to their success in meeting the project requirements by presenting their findings in the form of a written report as well as sharing their information during an oral class presentation.  Students will also create a visual representation of their findings.

PROJECT CONTENTS:

You will submit your information in the order it is listed.

Cover sheet

Map 

A map of your selected country – copied and pasted into a word processing document.  Be sure your map includes neighboring countries and main cities.  (Print map in color if possible.)
Country’s Flag

Include a picture of your selected country’s flag. (Print flag in color if possible.)

Country Facts and Statistics
One to two page, double-spaced, 12 pt. Times New Roman font, in a Word/Google Docs document.


Facts about the country

Population


Geographic area


Demographics


Government structure


Economic system


Holidays
Major religions

Major languages
Eating habits/foods served

Business Etiquette
Good communication skills will help ensure success in the business world.   This assignment is designed to help you understand the importance of person-to-person introductions and different characteristics of business etiquette.  Introductions are critical to build future business relationships.  

Read Introductions—More Than Just a First Impression

1) Prepare a “Business Etiquette Do’s and Don’ts” containing a minimum of ten suggestions for doing business in the United States.  Include information about such things as:

· Titles

· Handshakes

· Business card presentation

· Greetings

· Dress

2) For your selected country, prepare a “Business Etiquette Do’s and Don’ts” including the items listed above and specific guidelines for your particular country.

Identify Business Opportunities
Conduct research about your country’s type of economic system, imports, exports, standard of living, GDP and inflation.  Prepare a two paragraph written summary of your findings.  Describe how this information could create a business opportunity for a company. This business opportunity could be based on climate, health care, food, transportation, natural resources, technology, or other aspects of the nation’s economy. 

Economic facts:

Exports

Imports

Chief agricultural products

Currency used and exchange rate to US dollars

Transportation modes available

The following websites may be helpful:
International Trade Administration of the US Dept. of Commerce (https://www.trade.gov/)
World Factbook for the Central Intelligence Agency (https://www.cia.gov/library/publications/the-world-factbook/)
World Trade Organization (www.wto.org)

Small Business Administration (www.sba.gov)

Import-Export information (www.internationalist.com) (www.exim.gov)

Latin American country information (www.lanic.utexas.edu)
Asian country information 

(http://www.asiancenturyinstitute.com/development/330-fast-facts-on-asia-s-people-and-economy)
Eastern European country information 
(http://www.nationmaster.com/country-info/groups/Eastern-Europe)

Middle East country information (http://www.cotf.edu/earthinfo/meast/MEeco.html)

Marketing Internationally
Select a major corporation that is based in the United States but operates internationally within your selected country (a MNC).  Go to the website for that company and research the following:

1. What are some differences in the company’s marketing activities in this country?

2. How did they change their product to adapt to the culture of the people?  Was it necessary to create new menus/ingredients/items?

3. Print a product page or menu page that shows how the adaptation was marketed.

4. Give an example of the pricing for the products.  With the current exchange rate for your country (you will need to look this up), how much would this product cost in US dollars?  (for example $1 US = 45 rupee    Happy Meal = 20 rupees - $0.44)

5. Describe the target market for this corporation’s product.

6. Summarize your findings in one to two paragraphs.

Foreign Exchange Rates and Global Banknotes
Find an online sample (picture) of three (3) examples of currency from your selected country.  This should be currency in use today! Cut and paste a picture of this into your report.  In a paragraph, identify the type of currency, the currency amount and describe the visual features (what you notice) about the currency.  Explain any evidence of historic, geographic, economic, cultural or political activities on the banknote.    
Business Trip Itinerary
After your research is complete, a business trip itinerary should be prepared detailing the business manager’s visit to the country outside of the United States.  This trip must include:

· at least two airplane flights

· one car rental

· travel to another location within the country via another method (i.e. car, train, tax, etc.)

· two different hotel stays

Your itinerary should cover his/her travel arrangements, hotel accommodations, and food costs from the moment the executive leaves the United States to the moment the executive lands safely back in the US.  Be sure to allow adequate travel time.

The trip should last no longer than three business days in the selected country.  The budget should be somewhere between $4,500-$5,000, though the less the cost, the more impressed your boss will be.  The written presentation should include a chart itemizing the trip expenses.  Be sure to allot for at least one meal purchased on the manager’s own each day during the visit, both in your itinerary and in your estimated expense list.

PRESENTATION:
(1) Each student will complete a written portfolio which contains all information included in project and submit to instructor.  Everything should be done on a word processor.

(2) Each student will present their information about the selected country.  Your presentation must include a visual (either a poster which summarizes your main points or a PowerPoint presentation).

**Please refer to the rubrics for this project to guide your in its completion.  If you have any questions, please let Mrs. Hertzberg know.  

Presentations will begin on _______________________________________________________
Internet Sites for International Travel Information

The following list contains various sites for researching country information and making travel arrangements on the Internet. If you find a site that is no longer in service, please let me know.  I would also be interested in other Internet sites you discover in your quest. 

· AMERICAN EXPRESS TRAVEL---http://www.americanexpress.com/travel/ 

· ASIA TRAVEL---http://asiatravel.com 

· AT&T WORLDWIDE TRAVELER---http://www.att.com/traveler 

· BUSINESS TRAVEL ONLINE---http://www.btonline.com 

· COUNTRY AND CITY TRAVEL GUIDES---http://cyber.cclims.com/mall/travel/country.html 

· CYBER AIR BROKER---http://www.valleynet.net/~produce 

· EXECUTIVE PLANET---http://www.executiveplanet.com/community/

· FLIFO CYBER TRAVEL AGENT---http://yahoo.flifo.com 

· DESTINATION INFORMATION INTERNATIONAL---http://www.sys1.com/travel/whertogo.htm 

· HOTELS AND TRAVEL ON THE NET---http://www.hotelstravel.com/homepage.html 

· HOW FAR IS IT?---http://www.indo.com/distance 

· INTERNATIONAL BUSINESS KIOSK---http://www.webcom.com/one/world/ 

· INTERNET TRAVEL NETWORK---http://www.itn.net 

· TRAVEL SOURCE---http://travelsource.com/index.html 

· TRAVELOCITY---http://www.travelocity.com 

· THE TRIP.COM---http://www.thetrip.com 

· WORLD FACTBOOK---http://www.odci.gov/cia/publications/factbook/index.html
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