Entrepreneurship
1st 9 Weeks Exam (Chapters 1-6)      Study Guide     
Name__________________

***DIRECTIONS: LOOK IN THE TEXTBOOK FOR ALL ANSWERS!!!

TYPE THE ANSWERS IN A WORD DOCUMENT & NAME MIDTERM STUDY GUIDE & SAVE IN ENTREPRENEURSHIP FOLDER. SHOW WORK ON MATH PROBLEMS!!
CHAPTER 1 

1. Define:

Entrepreneurs-
Entrepreneurship-

Brainstorming-

Opportunity-

Aptitude-

Manufacturer-

Employee-
2. Advantages and Disadvantages to Entrepreneurship.
Advantages: 



1.



2.



3.

Disadvantages: 



1.



2.



3.

3. Calculate the average grade for her person who makes 94A, 96A, 80 C, 66F, and 75C. 
4. Give examples of a service business.
5. Give me an example of a financial goal and nonfinancial goal:
Financial goal: _______________________________________________________________________

Non-Financial goal: ____________________________________________________________________
CHAPTER 2 

6. What are the characteristics of a market economy vs. command economy? 
7. Explain the law of supply and the law of demand.

8. Explain the difference between elastic and inelastic and the 3 reasons it may be inelastic.

Elastic- 

Inelastic- 


1.


2.


3.

9. Be able to read a graph of supply and demand to tell shortage, surplus, and equilibrium.
Supply>Demand= ________________
Supply<Demand= ________________
Supply=Demand= ________________-(define) __________________________________________________
CHAPTER 3 BUSINESS PLAN
10. Name some factors to consider when starting your own business.
11. List the 3 parts of a business plan and what is included in each section.
1. Intro:

2._____________: 

3. ____________:
12. What is the purpose of a business plan.
13. Industry- (p.71)
14. Where can you get information about business opportunities from? 
A. Community, Govt., Professional Resource:

a. _______________

b. _______________

c. _______________

d. _______________

e. _______________

f. _______________

g. _______________

B. Print Resources-

C. Online resources-
CHAPTER 4 MARKET ANALYSIS

15. Define and give examples of Cabela’s direct and indirect competitors. 
Direct-
Example
Indirect-
Example
16. What is a target market? Give me an example of Fruit Loops target market. 

17. List and define the market segments (target market)
Demographics- 

_____________- location

_____________-
18. What is the difference between primary and secondary data? Give an example of each. 
Primary- 


Example: 

Secondary-


Example:

19. Define: 
Customers-

CHAPTER 5 MARKETING PLAN
20. Examples of short & long terms goals in a business plan.
Short Term goal:

Long term goal: 
21. What does ROI stand for and what does it mean?
R___________On I_______________. –
22. What is market share and what is the formula to compute market share? If the total market sales amount to 

$500,000; give the market share in dollars for each business. 
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23. How are prices determined in competition-based pricing?
24. List 4 examples of pricing objectives:
1.

2.

3.

4.

25. List and explain the types of psychological pricing techniques.
1.

2.

3.

4.

5.

26. Explain cost-based pricing.
27. Define:

Markup-
Markdown-
Markdown: Walgreens sells holiday décor. Once that holiday is over, they markdown all products by 35%. If I 
want to buy a Christmas wreath that was originally priced at $25; how much would I pay?

Markup: Sami bought string and beads to make bracelets. It cost her $.50 per bead and $2 for 1 foot of string. For  1 bracelet she used 3 beads and ½ foot of string. After considering the cost to make her bracelet, she decided to sell one bracelet for $6.00. What is the markup in percent?
28. The unit cost of an item is $4.55.  The customer purchased three of these and the sales tax rate is 7%.  



What is the total amount due?
29. An item had an original price of $41.50 and is on sale for 30% off.  What is the sale price?
30. Explain the difference between fixed and variable cost and give an example for both if you run a hair salon.

Fixed Cost-

Example
Variable Cost-

Example 
CHAPTER 6 PLACE & PROMOTION
31. List & define the intermediaries for the channel of distribution if you actually go through all 5 businesses?
________________>________________>________________>________________>________________

Define underneath:
32. What is the difference between a direct channel and an indirect channel?
Direct channel-

Indirect channel-
33. What are the four elements of the marketing mix? (4 P’s)
1.P____________
2. P____________
3. P____________/Distribution
4. P____________
34. What techniques can be included in a company’s promotional mix?
35. What is the goal of public relations?
36. Give examples of personal selling.
37. Give 5 examples of sales promotions.
1.
2.

3.

4.

5.

38. List and explain all types of online advertising.

1.
2.

3.

4

5.

6.
39. What is the difference between rational and emotional buying?
Rational-

Emotional-
40. Distributors-
Define the following:
41. Consensus- decision-making is a group decision making process that seeks the consent of all participants.
42. Franchise- chapter 7
43. Suppliers- chapter 7
44. Interest-
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