ADVERTISING CAMPAIGN PROJECT

MARKETING I
Purpose:
The purpose of this Advertising Campaign Project is to provide an opportunity for students to prepare an advertising campaign for a real product, service, company or business and to present the campaign to a prospective client/advertiser.  The Ad Campaign will include an appropriate budget and selection of advertising media.
Students will assume the role of advertising personnel and will prepare an advertising campaign for a product, service, company or business of their choice. The role of the judge(teacher) is that of a client/advertiser who will assess the participants’ campaign proposals.

Students may work on their own or with a partner to complete this project.

STEPS TO Complete An AD CAMPAIGN:
1. Pick a company, product or service that you feel could benefit from an Ad Campaign
2. Determine focus of the campaign (theme) & timeframe
a. Determine specifically what your campaign will focus on… increased sales, brand recognition, positive image, etc. (what are your goals/objectives)
b. Determine how long your campaign will run – duration of time (4 weeks, 2 months, etc.)
3. Prepare written report, formatting, etc.

a. 11 page required maximum (not including title page and table of contents)

b. Include page numbers on each page starting with Executive Summary
c. Double-space all sections EXCEPT the title page, table of contents, and executive summary.

d. Charts, graphs, visuals, decorative artwork or desktop publishing techniques may be used throughout the written portion of the Ad Campaign. 

e. Written paper must follow the correct outlined sequence.
	ADVERTISING CAMPAIGN OUTLINE

	
	Component
	Point Value
	1st Draft
	DUE DATE

	
	Table of Contents
	5
	
	

	I
	Executive Summary (DO LAST!!!)
	20
	
	

	II
	Descriptions

      a. Description of product, service, company or 

          business selected

      b. Description of client/advertiser
	15
	
	

	III
	Objectives of campaign
	10
	
	

	IV
	Identification of the Target Market

      a. Primary

      b. Secondary
	10
	
	

	V
	List of Advertising Media Selected
	20
	
	

	VI
	Budget ( Detailed projections of actual cost)
	30
	
	

	VII
	Schedules of all Advertising Planned
	20
	
	

	VIII
	Schedules of all Sales Promotion Activities Planned
	20
	
	

	IX
	Statement of Benefits to the client/advertiser
	10
	
	

	X
	Bibliography
	5
	
	

	IX
	Appendix – optional

Include in the appendix any exhibits appropriate to the written entry but not important enough to include in the body.  These might include sample questionnaires, letters sent/received, minutes of meetings, etc.
	
	
	

	
	TOTAL POINTS
	165
	
	


4. Prepare the Ad Campaign Oral Presentation

a. 15 minute presentation minimum with 5 minutes for questions
b. Each team member must present equally & answer at least one question

c. Visual aids appropriate for an actual advertising campaign may be used. Students may use any combination of the following: 
· Merchandise or a facsimile (or pictures of same)

· Slides

· Three (3) standard-sized posters: 22" by 30"

· One (1) standard-sized presentation display board: 36" by 48"

· Both sides of posters may be used – but attachments must fit dimensions of the poster

· Desktop flip chart or presentation easel may be used
· Laptop computer

· Hand-held digital organizer

5. PRACTICE, PRACTICE, PRACTICE – practice makes professional!

	ADVERTISING CAMPAIGN OUTLINE

	Component
	Point Value
	DUE DATE

	Written Paper 
	165
	Monday, November 30

	Oral Presentation
	100
	Begin on Wednesday, Dec. 9

	Comprehensive Test
	100
	Final Exam Day

	TOTAL POINTS
	365
	


