
The 4P’s & 
The 

Pumpkin



Marketing Mix
"Marketing Mix" is a general phrase used to describe 
the different kinds of choices organizations have to 
make in the whole process of bringing a product or 
service to market.  
The key elements –
product, place, price, and promotion – 
are referred to as The 4 Ps.  



Instructions 

You will be creating a Halloween Holiday 
Campaign for either 1 of the following:
● An existing product on the market, but 

with a spooky and/ or Halloween twist. 
(Example: Campbell’s Soup Chicken Soup with pumpkin & 
ghost.) 
● A new product line for an existing 

company, but with a spooky and/ or 
Halloween twist.  

(Example: Bath and Body Works Halloween Line) 



● Answer the following questions about your 
Halloween marketing mix campaign (10 points)

● Draw a visual Promotion for your Marketing 
Campaign.  This will be used on social media, 
commercials, story displays ext. Looking for 

color! (5 points)

Requirements 



Company Name:

Product/Line Creation:

Group Member Name(s):

. What Company are you working 
with? What Product/Line are you 

Creating?



1. What does the customer want from the product/service? What 
needs does it satisfy?  

2. What features does it have to meet these needs? 

Product 



4. What size(s), color(s), and so on, should it be?  

5. What is it to be called?  

6. How is it differentiated versus your competitors? 

Product 



7. What is the value of the product or service to 
the buyer?  

8. How will your price compare with your 
competitors? 

Price



9.  Where do buyers look for your product or service?  

10. What do you competitors do, and how can you learn from that 
and/or differentiate? 

Place



11.  Who is your target market?  

12.  Will you reach your audience by advertising 
in the press, or on TV, or radio, or on billboards? 
By using direct marketing mailshot? Through PR?
On the Internet/Social Media? 

promotion



13 When is the best time to promote? Is there seasonality in the 
market? Are there any wider environmental issues that suggest 
or dictate the timing of your market launch, or the timing of 
subsequent promotions?  

14 How do your competitors do their promotions? And how does 
that influence your choice of promotional activity?  

promotion



Now grab a 
pumpkin and 
Decorate!!!!! 


