Writing a Video Script

Begin with the End in Mind

1. Do the research:  Get ideas from research and give credit to your sources. 

2. What is the purpose/goal of the video?
You may have several ideas, but one key point.  What do you want your audience to remember about the video?  

3. Who is your audience?
Use vocabulary and ideas that your audience can understand and think what you want them to remember about the video.  Review your script for logic and repetition.  Eliminate repetition.  

4. Location/Equipment Overview:

What kinds of locations are available?  What kinds of equipment are available?  Cameras, mics?  


5. Political or “Grade” Overview:

What needs to be included?  Who gives final approval on the script?  Who do you have to work with?  Who has input on your grade?  What does that include?

For instance, this is what I look for in those that work with me in the Studio:

· Preparation

· Professional Attitude

· Backgrounds/DVD/Music/Sound FX/ all ready for use

· Cooperation/Flexibility

6. Make an OUTLINE:

Beginning, Middle, Ending

             Example:
REDEFINING THE CORPORATION OF THE FUTURE

How Logistics Providers Add Value to the Supply Chain

1. INTRODUCTION:

2. REENGINEERING THE CORPORATION.

3. THE LOGISTICS MARKET.

4. REASONS FOR OUTSOURCING LOGISTICS.

5. THIRD-PARTY LOGISTICS ADDS VALUE IN THE SUPPLY CHAIN

6. THIRD-PARTY LOGISTICS AS THE AGENT OF CHANGE IN

7. REDEFINING THE CORPORATION OF THE FUTURE.

8. COMPETANCY FOR LOGISTICS PROVIDERS.

9. CLOSING.

10. Start with CONTENT – the HOW or script/audio first.
Think about what you want to say.  What do you want your audience to hear?  Write the script/audio to sound as natural as possible.  Avoid cliché’s.  Read it aloud.  If you stumble while reading your script, change the wording.   

11. CONCEPT – the HOW - Do the video and audio work together?  


FIRST DRAFT:  Focus on language and style.  Are you using technical terms?  Are they correct?  Are your facts straight?  Can you say the same thing differently with more punch? 

FINAL DRAFT - TYPED:
Move your audio into the final script with video.  If you are saying what you are showing, change the audio or the video.  Audio and video support each other, but together they should say more than either one alone.  How does the video add to your audio?  How can the video make your point?  Check the logical order of your script to see if you are reinforcing your purpose or goal.

Idea:  A picture should make a point.  What kind of video or stills do you need without actors or audio to set up a scene?  Select pictures to replace some of the audio.  Collect still pictures, artwork, quotations, video clips, or any media that provides a point of view or illustrates your audio.  Look at the pictures in your video script and see if they provide information without any audio.  


SHOOTING SCRIPT – TYPED:

*Scenes are shot in segments, not in wholes.  You must think in smaller sections and be able to see them from different angles. *

	Video
	Audio

	Picture of The Town Hall.
Picture of a Sign that says: Welcome to New Castle
	Narrator says: Welcome to the City of New Castle, Indiana

	Picture of the high school.
	Narrator says: New Castle Chrysler High School enrolls 1,000 students.


12. It all comes out in the edit.

Change the pacing and use of transitions of the video to catch attention.

Allow time to edit your final project.  Even if shooting does not go well, there is always a way to still make your point using what you have.

Keep the length to whatever you think will hold your audience’s attention.  5-10 minutes.

J. Sowers

www.simsbury.k12.ct.us/teachers/jroche/library/ResearchPapers/Synthesis/videoscript.htm
www.mindspring.com/~mmm/10point.html
Video Script

Title:
___________________________________________________________

Members of Group (first & last names):

1.  _______________________________
2.  _____________________________

3.  _______________________________
4.  _____________________________

Not provided by Studio:  Props/Costumes:

Not provided by Studio:  Video or DVD clips:

Some Music available - Music needed:

Some Sound FX available – Sound FX needed:

General Backgrounds Available - JPEG or BMP images on disk or CD needed:

Titles:

Credits:

Notes:

	Video
	
	Audio:  Script/Music

	
	
	

	
	
	

	
	
	


