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NICHOLS CAREER CENTER PHILOSOPHY

Nichols Career Center is an area center and technical school committed to serving the needs of secondary and adult students in the mid-Missouri area. Instructional programs strive to provide the opportunity to develop salable skills, attitude and knowledge which enable the student to obtain a job, continue his/her career and technical education and/or advance in a chosen career. The school responds to the identified needs of the community by providing quality educational programs that are accessible to those who can benefit from them.

Career and technical education is an integral part of the total educational program. Knowing that a comprehensive education is necessary in today’s changing world and recognizing that career and technical has both cultural and utilitarian value, career and technical programs are designed to supplement the general education program and build on the foundation that is provided. 

INSTRUCTOR’S PHILOSOPHY OF VOCATIONAL EDUCATION

I believe that all students must have equal opportunity to obtain knowledge and skills to prepare them for the world of work. I believe as Vocational Educators we must go beyond mere presentation of information, to visible applications of current, relevant information, usage, and technology. I believe in Customer satisfaction, and the students are my customers. My duty is to serve my customers and give to them more than they expect. In so doing, I not only should train them for an occupation, but also prepare them mentally and ethically, for their position in the work force.

COURSE DESCRIPTION

Marketing (CME)  

Grades 10-12

Credit 1.0

Cooperative Marketing Education (CME) – Marketing, is an entry-level marketing course designed to teach the basic principles and functions of marketing.  Students will learn how to define and segment a target market.  This class will also focus on other marketing principles such as visual merchandising, economics of marketing, sales, distribution, and price planning.

COURSE OBJECTIVES

1. The student will learn job information and skill development, but also be provided information to develop efficient work habits, acquire positive attitudes about leadership and about the personal, psychological, social and economic significance of work.

2. The student will learn applications of mathematics, scientific principles, and communication skills related to the occupation.

3. The student will learn to use the community resources extensively. 

4. The student will learn leadership training, citizenship, character development, professional development, and work ethics.

5. The student will learn the free enterprise system and pride in craftsmanship.

6. The student will learn a broad array of career opportunities and facilitate the selection of major areas of study, based on individual interest, goals and abilities.

7. The student will learn to utilize workplaces as learning environments in the educational process by making employers and educators joint partners in providing opportunities for students to participate in high quality, work-based learning.

8. The student will learn written and oral communication skills.

9. The student will learn occupational safety skills.

COURSE OUTLINE

I.  
Orientation to Marketing Education and DECA

II.
The World of Marketing            




Chapters 1-2

III.
Promotion






Chapters 17-20
A.  Window Displays

B. Advertising

IV.
Economics






Chapters 3-4
V. 
Sales 







Chapters 12-16

 VI.  
Distribution






Chapters 21-24
VII.        Pricing







Chapter 25-27
VIII.
Employment & Human Resources (if time allows)



ESSENTIAL SKILLS

1. Develop a career plan

2. Prepare a resume

3. Complete the job application process

4. Demonstrate effective interviewing skills

5. Exhibit positive work attitudes and behaviors

6. Recognize lifestyle components related to workplace

7. Relate aptitude and ability to career success

8. Be able to offer & accept criticism constructively

9. Demonstrate respect for the differences of others

10. Interact in a socially appropriate manner

11. Demonstrate the pros to positive leadership

12. Participate in groups & committees for consensus

13. Read and understand written communications

14. Compare and contrast written business communication

15. Demonstrate listening strategies

16. Compute mathematical problems related to marketing 

17. Interpret quantitative information for charts, etc

18. Compute ratios & percentages related to marketing and the workplace 

19. Determine costs, time, or resources needed

20. Identify how on the job accidents are caused

21. Demonstrate entry-level job skills

CURRICULUM/EQUIPMENT ENHANCEMENT

To assist students, we have a Vocational Resource Educator and Counselors to help them reach their maximum learning potential. Math and reading assistance is also available to students in need. (Attendence is closely monitored)

GRADING SYSTEM

Grade reports will be sent to students and parent(s)/guardian(s) of secondary students at the end of each nine-week period. The following grading scale is used:

GRADE



GPA



PERCENTAGE

A



11.00

4.0000


93-100
A-



10.00

3.6667


90-92
B+



9.00

3.3333


87-89
B



8.00

3.0000


83-86
B-



7.00

2.6667


80-82
C+



6.00

2.3333


77-79
C



5.00

2.0000


73-76
C-



4.00

1.6667


70-72
D+



3.00

1.3333


67-69
D



2.00

1.0000


63-66
D-



1.00

0.6667


60-62
F



NO CREDIT
NO CREDIT

59 & BELOW

All homework assignments will be due at the beginning of the class period unless otherwise stated. Any work turned in after the assignments have been collected will be considered late and the student will receive 0 credit for the assignment.

ATTENDENCE

Regular attendence is a good habit and is a predictor of future success. Absence from a class can never be completely made up because the student will have missed class discussion, teacher presentation and his/her own opportunity to participate. It is not possible to teach someone who is not present. Thus, there is a close relationship between poor attendance habits and classroom failure. Beyond the classroom, you find employers who are hesitant to hire anyone with a history of poor school attendance. 

It is the student’s responsibility to get make-up assignment from the instructor for excused absences only. If the student is absent on the day before a test, the student will take the test as scheduled. If the student is absent the day of the test the student will take the test on the next day returned.

CLASS REQUIREMENTS

1. NOTEBOOK: It is recommended that each student keep a folder for the use in CME only.  It will include notes, handouts, and assignments. HINT: ORGANIZATION IS THE KEY TO ALL THINGS!!!

2. FUNDRAISERS: Each student will participate in a fundraiser for marketing. Students are required to participate in this event in order to earn enough money for the DECA chapter to participate in district, state, and national competitions.

3. WORK EXPERIENCE FOLDER: Each marketing work student will keep a wage and hour sheet and a calendar of the days worked in a folder. These folders will be checked periodically to be sure they are kept current.

ACADEMIC INTEGRITY

Students’ integrity of the academic program and evaluation of each student’s achievement are of the primary concern to educational institutions. Cheating on an educational exercise not only reflects dishonesty on the part of the cheater, but also diminishes the value of the work done by his/her classmates. Students who cheat or plagiarize shall be subject to disciplinary action that will include a zero for the exercise.

STUDENT SERVICES

Student services are available to help students succeed in their classes. Students in technical programs are eligible for extra assistance by asking for help from their teacher or by having their teacher refer them to the Vocational Resource Educator. Career Planning is available to students who are looking for part-time or full-time jobs or need help with writing a resume. In addition, persons knowledgeable about financial aid for post high school training/education are available, as well as persons who can help assess their vocational strengths and preferences in order to make more informed career choices.

CAREER AND TECHNICAL STUDENT ORGANIZATIONS

Career and technical student organizations are an integral part of this school’s program and necessary for completing educational skills training. Organizations contribute to youth development in experiencing life-like situations, and every student is encouraged to actively participate in the student organization DECA, conduct a fund-raiser, attend district, state, and national competitions, and conduct community service projects.

DISCRIMINATION POLICY

It shall be the policy of the Jefferson City Public Schools to provide equal opportunities for admissions to its education programs or activities, employment, and promotion without regard to gender, age, race, color, creed, national origin, or disability.  Concerns or complaints regarding possible discrimination, including the application of Title VI, Title IX, Section 504, and the Americans with Disabilities Act should be directed to the building principal or Office of the Assistant Superintendent, 315 East Dunklin Street, Jefferson City, Missouri 65101, (573) 659-3000 or to the Office of Civil Rights.
