Eramework for:

Defining my Logo Brand



VAN'DOORN'S ERAMEWGORKS FOR DEEINING'HER' LOGO'BRAND

Below are key words | picked out and highlighted from my “Thinking Map” and “Branding Statement”
that will help define my brand.

MRS. VAN DOORN'’S “BRANDING” THINKING MAP

HOW ARE YOU UNIQUE?
| HAVE A DEGREE AND

PROFESSIONAL WORK
EXPERIENCE IN
GRAPHIC DESIGN AND

PERSONALITY/

CHARACTER TRAITS ILLUSTRATION WHO IS YOUR AUDIENCE?
ENTHUSIASITC STUDENTS WITH A
PASSIONATE

PASSION TO LEARN
AND INTEREST IN THE
VISUAL ARTS

PERSONABLE
PRACTICAL
TRUSTING

IDENTIFY YOURSELF
ART EDUCATOR

BENEFITS YOU OFFER
YOUR AUDIENCE
POSITIVE AND
IMPACTFUL
EXPERIENCES IN THE
VISUAL ARTS

WHAT IS YOUR VISION?
TO HELP CREATE LASTING
IMPRESSIONS OF THE
MVHS VISUAL ARTS
PROGRAM ON STUDENTS
AND COMMUNITY

WHAT IS YOUR MISSION?
TO BUILD A POSITIVE
RELATIONSHIP WITH STUDENTS
AND TO PROMOTE AN
ENVIRONMENT WHERE
CREATIVITY, PRODUCTIVITY AND
PROFESSIONALISM EXIST

My Brand Statement
| am a passionate, creative and inspirational art educator, who
brings focus, expertise and professionalism to open-minded,
motivated and teachable students, for the purpose of creating
lasting experiences that promote a passion and interest of the
arts, so that students can share their works of art with family,
friends and community through displays, contests and exhibits.




VANIDOORNS FRAVEWORKS FOR'DEEININGHERLOGOBRAND

Here is the list of words from my “Thinking Map” and “Brand Statement”

PASSIONATE CREATIVE INPIRATIONAL
PROFESSIONAL LASTING

EXPERTISE

TRUSTING PRACTICAL

POSITIVE IMPACTFUL

ART INTEREST

PERSONABLE




Following thelidea of:Youlube video

“dentity Design: Branding~ with Jose Caballerand Chris Do,

I’ put the key words'into 5 categories
https://www.youtube.com/watch?v=pR7tMnKghDs

1 2 3 4 5
CULTURE CUSTOMER VOICE BENEFIT VALUE

EXPERTISE
TN [ tAsTING T

CREATIVE

INSPIRATIONAL ART INTEREST PASSIONATE

PRACTICAL

PERSONABLE

PASSIONATE

| then picked one word from each category above which | felt would be a good fit for
helping with the design of my new Logo Brand. | teamed common words together to
formulate a simplified identification for the Logo Brand.

CREATIVE PERSONABLE

My new Logo Brand will take on the look of being both
STYLISH & EDUCATIONAL




Once |l narrowed down the key words to portrayin my/logo brand,

I'sought out various Color:Guides to'make selections of:colors
that wouldireflect the feeling and'meaning of: those words.
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http://www.itechks.com/

Powe000

What colors shoul you use in marketing?

Seen as practical, timelesgand solid - Often used to grab attention
Conservative, security, arsgeliabilit " anf\LV of window shoppers
Creates a call to actiony

Instructional, adventurous,

ecological, and calming STt el
Associated with wealth Can be seen as
The easiest color for the aggressive
eye to process

Used to relax in stofes

Good for science,

government, HR

Clea mung, focused Energy

an Increases heart rate

CrealOsseesertation Creates urgency

of trust and security Often seen in

Often seen with banks, clearance sales

legal, and corporate
businesses

Used to calm and socthe
Often seen in beauty or
anti-aging products.

® Targeting Women: w Targeting Men:

A A X1%1%

www.supermoney.com



http://www.supermoney.com/
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http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCPiVgcuTkMkCFYJJJgodHBoI3Q&url=http://jfb-levage.com/tag-colour-emotion.html&psig=AFQjCNEYri6bUHaI8KeC4YK3bNIOUuohSw&ust=1447598710218994
http://jfb-levage.com/tag-colour-emotion.html

After my research oficolor, thisiis what I'found:

PURPLE = CREATIVE MO\ = ORANGE

ORANGE = IMPACTFUL eI (o], YR = BLUE/GRAY

GREY = LASTING e = BLUE
STYLISH & EDUCATIONAL

Blue and Gray seem to represent “TRUSTING-PROFESSIONAL-LASTING” of the educational experience | want
for my students. Purple and Orange are colors that relate best to “CREATIVITY-FRIENDLY-IMPACTFUL”. They
define the style. | will create a three color logo with blue and gray as final color choices, with an optional third
color. | will try variations with purple and orange. Before | begin developing my logo brand | will research

various logo styles.

Blue Purple Gray Orange
Trust Mysterious Balance Cheerful
Smart Childish Neutral Enthusiastic
Calm Creative Calm Fun
Faith Imaginative Formality Confidence
Natural Wise Respect Energy
Stable Subtlety Playful
Power Youthful
Dependable Happiness
Strength Stand Out
Confident Friendly




Now thatIthave 2'key words torhelpirepresent:my/logo:

“STYLISH AND EDUCATIONALY
Ii'searched various logo types that | felt portrayed them well.




These logos represent the type of STYLISH feel l'would/like'to see
portrayed in'my Logo Brand, specifically created through'a
script: orfree flowing font.

\IADCLAC FDECITAS
IARLGUS FREITAS
PERSONAL TRAINER



https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCM39tcHIkMkCFYI1iAodKIsASw&url=https://stocklogos.com/logo/style-cafe&psig=AFQjCNGQwwWtlGgdXwr5jShajPhbEDhyWQ&ust=1447612792414824
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCIfZ_sjLkMkCFUGliAodiqcICw&url=https://www.pinterest.com/pin/479563060298070355/&psig=AFQjCNGFjTlxmRbBz-g96dPfD3qe15kTXg&ust=1447613002876840
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCKCo5OvIkMkCFUeViAodRH4JIQ&url=http://designbeep.com/2012/11/22/a-collection-of-chat-bubble-logo-designs-for-inspiration/&bvm=bv.107467506,d.cGU&psig=AFQjCNGFjTlxmRbBz-g96dPfD3qe15kTXg&ust=1447613002876840
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCK3Rg5rJkMkCFcEtiAod2y8Gvw&url=http://freedesignfile.com/23100-different-creative-stylish-logo-design-vector-02/&psig=AFQjCNGFjTlxmRbBz-g96dPfD3qe15kTXg&ust=1447613002876840
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCKOjof3IkMkCFcFFiAodWIAKeA&url=http://naldzgraphics.net/inspirations/fashion-logo-designs/&psig=AFQjCNGFjTlxmRbBz-g96dPfD3qe15kTXg&ust=1447613002876840
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCOmWiZjOkMkCFckpiAodOKkENQ&url=http://pelfind.co/photo/44756p1057183/30-delicious-logos-for-chocolate-brands&psig=AFQjCNGFjTlxmRbBz-g96dPfD3qe15kTXg&ust=1447613002876840
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCIjUxvXOkMkCFcE5iAodQJ8Gdg&url=http://logosandbrands.directory/category/inc-5000/page/462/&psig=AFQjCNG9xi742kdlz0tvNC2krNGzjzSYJw&ust=1447614583392971

These logos represent the type of STYLISH feel l'would/like'to see

portrayedin'my Logo Brand; specifically created through
choice and relationship ofifonts:

Y Pennincton

styLe.

Institute for
Contemporary
Art
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http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCNLh4LjQkMkCFYQ7iAodaoMChQ&url=http://www.freevector.com/tag/typography/&psig=AFQjCNET7Bev76pMIAvspjzfs_B2-W4F1w&ust=1447615001381427
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCLCVwL_RkMkCFU2ViAodCSkFkQ&url=http://logopond.com/gallery/detail/33208&psig=AFQjCNET7Bev76pMIAvspjzfs_B2-W4F1w&ust=1447615001381427
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http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCIzu8uvXkMkCFc87iAod_SYPag&url=http://www.thedesignfile.net/thedesignfile/2010/12/indy-art-center-opens-exhibits-reopens-shop.html&psig=AFQjCNGLL4TVADJNIfOU0kb1oPyUCXq9KA&ust=1447616983009041
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCP_zmfbYkMkCFcwqiAodlTEHDA&url=http://www.brandsoftheworld.com/logo/zhou-b-art-center&psig=AFQjCNGLL4TVADJNIfOU0kb1oPyUCXq9KA&ust=1447616983009041
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&ved=0CAcQjRxqFQoTCP_zmfbYkMkCFcwqiAodlTEHDA&url=http://seeklogo.com/navid-iran-e-magazine-logo-266240.html&psig=AFQjCNGLL4TVADJNIfOU0kb1oPyUCXq9KA&ust=1447616983009041
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCK2C5bjZkMkCFUmjiAodfZ0Mgg&url=http://www.underconsideration.com/brandnew/archives/new_logo_and_identity_for_rowing_dock_by_sputnik_creative.php&psig=AFQjCNGLL4TVADJNIfOU0kb1oPyUCXq9KA&ust=1447616983009041

Ihese logosinclude the type ofiimagery

Iithinkimight work well withimy Logo Brand.
EDUCATIONAL wWith an artistic flair was the inspiration for these selections.

9
Beauty Salon Logo “LJ? artspace

EDUCATION

LM

v,
S -
TNt

— ¢ e
THINK PEN education
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http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCMyL1K_XkMkCFc9WiAodsM0PGQ&url=http://blogaimagu.blogspot.com/2012/10/tripwire-magazine_18.html&psig=AFQjCNF7mPdFkQD9HawzuN8ussq846STzg&ust=1447615686637484
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCMyL1K_XkMkCFc9WiAodsM0PGQ&url=http://blogaimagu.blogspot.com/2012/10/tripwire-magazine_18.html&psig=AFQjCNF7mPdFkQD9HawzuN8ussq846STzg&ust=1447615686637484

Ihese logosinclude the type ofiimagery

Iithink might work well'withimy Logo Brand ifiI'choose to go that route.
EDUCATIONAL with'an artistic flair was the inspiration for these selections.

9

Galleries des\g“

Open
Educational
Resources

comnpary for art & Iherapy
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After.my research'with'key words; colorrand/logo styles,;

I’have created several Logo Brands as an Art Educator;
to review for my final selection




VANG PORN,

ART EDUCATOIR

Students found this logo visually flowing and
with style. Some stated it looked more
elementary and does not necessarily represent
the graphics part of my teaching.



gAN DOOIRN

AT ELYVca 470

Students did not particularly care for this logo. It
was their least favorite. They found the eye
intimidating and contained an authoritative or
controlling presence.



\on b@m

Students liked this logo but made suggestions
that could hit the brand more appropriately.
They recommended a heavier font for the lower
case letters and instead of a brush attached to
the D, make it a computer mouse instead to
represent the graphics part of what | teach.
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ART EDUCATOR

This logo was not selected by students.
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@MDO‘O‘VV\/-

ART EDUCATOIR

This logo was selected by a few students.
Some preferred it over #1 because it was
tighter, more professional and organized and
suited my teaching style best.



AN

ART EDUCATOIR

This logo was not selected by students.



W
VMDO’O‘VVV-

ART EDUCATOIR

This logo received the most votes by student’s.
They felt it represented both the graphic arts and
fine arts elements the most of all logos.



1 \//Al\f@DO&\_f <) anBoorn—

ART EDUCATOR

V oorn—

gAN DOORN ART EDUCATOR
i ‘iﬂ!%
VMDO'O'VW—

ART EDUCATOR

\/Q ﬂbﬁfguﬁ N Q{%Z;DWW_

ART EDUCATOR
11 votes

AT ELVc F4TOR




My next step will'be to consider the votes of:my students

and to' make changes to their suggestions. The revisedlogos
willithen'be reviewed for a/final\vote:
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