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	COURSE NUMBER:
	COM-165
	TITLE:
	Broadcast Writing (MC917)

	SEM CR HRS:
	4
	Lecture:
	4
	Lab:
	
	SOE:
	
	ECH:
	4

	COURSE PCS #
	
	(Assigned by Administration)

	Prerequisites:
	NONE

	Catalog Description:
(40 Word Limit)
	The principles of broadcast journalism and copy writing are presented along with oral style, editing, rewriting stories, and writing commercials that sell.  The legal aspects of libel and slander are discussed.

	List the Major Course Segments (Units)
	Contact Lecture Hours
	Contact Lab Hours

	Oral Writing Style
	11
	

	Production Studio Operation
	6
	

	Wraparounds & Actualities
	7
	

	Ethics in News
	3
	

	Libel Laws
	6
	

	Organizing Commercial Radio/TV Copy
	4
	

	Production of Radio Commercials, Promos, etc.
	11
	

	TV Commercials and News
	10
	

	Producing the News
	2
	


	EVALUATION

	QUIZZES:
	X
	EXAMS:
	X
	ORAL PRES:
	X
	PAPERS:
	

	LAB WORK:
	
	PROJECTS:
	X
	COMP FINAL:
	X
	OTHER:
	


	TEXTBOOK

	TITLE:
	Telling the Story

	AUTHOR:
	Brooks, Kennedy, Moen, and Ranly

	PUBLISHER:
	Macmillian Education

	VOLUME/EDITION:
	5th

	COPYRIGHT DATE:
	2013


	MAJOR COURSE SEGMENT
	   HOURS
	LEARNING OUTCOMES

	
	LT
	The student will be able to:

	Oral Writing Style
	9

2
	1. Write news and sports copy using oral writing style relating to statistics, active verbs, etc. suitable for broadcast. 
2. Identify the difference between formal and oral style of writing

	Production Studio Operation
	6
	Operate the equipment in the production studio at 70% efficiency (board, computer, etc.).

	Wraparound & Actualities 
	2
2

3
	1. Compose the script for a wraparound.
2. Interview a person and decide what parts to use in a news story. 

3. Produce a wraparound that contains one actuality.

	Ethics in News
	1

2
	1. Understand the laws concerning trespass and privacy. 
2. Report stories within ethical boundaries. 

	Libel Laws
	2

2

2
	1. Pass test on the basics of libel and freedom of information act. 

2. Understand how the use of file tape can lead to a law suit. 

3. Pass a test or quiz on privileged information and the difference between public and private figure. 

	Organizing Radio-TV Commercials
	4
	Write a commercial. Promo, or PSA using the AIPI and AIDI formulas. 

	Production of Radio Commercials 
	11
	Create a commercial with background music suitable for broadcast. 

	TV Commercials and News
	4

3

2
	1. Script and storyboard a commercial or promo.

2. Produce a 30 second commercial with four to six different shots. 

3. Complete very basic editing. 

	Producing the News
	2
	Prepare a ten minute newscast suitable for broadcast featuring news, sports, campus and community events. 


	Course Outcomes
	At the successful completion of this course, students will be able to:

	
	· Write effective news copy for radio production.

· Comprehend the basics of libel laws.

· Conduct an effective radio interview.

· Write effective commercial and underwriting copy.
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