2016-2017

FAMILY  &  CONSUMER  SCIENCES  CURRICULUM

All Students taking Family & Consumer Science Courses are strongly encouraged to join FCCLA (Family, Career & Community Leaders of America) 

CHILD DEVELOPMENT :


1 Semester
1 Credit
19052G05001


Course designed for grades 10, 11, or 12
Maximum class size is 20

There is NO prerequisite for Child Development.  This class introduces students both male and female to the field of child development.  It focuses on the physical, emotional, social, and intellectual growth of children ages birth to 6.  Students will work directly with preschoolers, acting as observers, facilitators, and teacher helpers.  Students will be responsible for planning and directing large and small group activities for preschoolers.


Topics covered

1. Children and You
7.
Special Challenges for Children
2. Childhood:  A Time for Development
8.
Observing Young Children
3. Health and Safety
9.
Careers Related to Child Care

4. Caring for Children of Different Ages

5. The Child from One to Three – Physical, Emotional, Social, and Intellectual Development

6. The Child from Four to Six – Physical, Emotional, Social, and Intellectual Development

CHILD DEVELOPMENT  INDEP STUDY :

1 Semester
1 Credit

19097G05011


Course designed for grades  11, or 12

       This class is for both male and female students who are intending on going into the field of Human Services and have completed successfully (grade B or higher) both Child Development and Parenting.  Students will independently continue to study the development of children from birth to school age.  They will also study the guidance of children as well as their health, safety and nutrition.  There will be a practicum in the preschool during this course and students will plan both large and small group activities for the preschoolers.  They will make a portfolio of small group activities and file folder games.  They will also write a resume and cover letter, as well as go through the an interview with their placement teachers.  Students must submit an application in order to take this class.  Students can take this indep. study for up to three levels.
CLOTHING I :


1 Semester
1 Credit

19203G05011


Course designed for grades 10, 11, or 12
Maximum class size is 16

Clothing I has NO prerequisite.   This course includes clothing selection, as well as clothing construction.  The course provides many hands-on learning activities.  Students will make notebooks of their ideal silhouette or suit oneself, print outs, personal colors and wardrobe plan.  Students are required to make a minimum of three items: a bottom, a top, and a tote bag.  They will make a notebook of sewing samples. 

Topics covered

1. Reasons for Wearing Clothing
8.
Patterns, Fabrics, Notions
2. Clothing Decisions
9.
Knowing the Sewing Machine and Serger
3. Your Clothing Personality
10.
Getting Ready to Sew
4. Language of Fashion
11.
Basic Construction (bottom, top, and tote bag)
5. Understanding Color


hand stitches, pressing, gathering, seams,
6. Understanding Design


casings, fasteners, and hems
7. Wardrobe Plan

FAMILY  & CONSUMER SCIENCES CURRICULUM CONTINUED

CLOTHING II:


1 Semester
1 Credit

19203G05021


Course designed for grades 10, 11, or 12
Maximum class size is 14

A passing grade in Clothing I is a prerequisite for Clothing II or instructor approval.  This hands-on learning class will include the study of fibers, fabrics, and construction.  Students will be required to make garments and or projects that have a collar, facing, sleeves, buttonholes, waistband, and zipper.  Students will also make a notebook of samples of these sewing techniques. They will learn about shopping for clothing, clothing care and careers in Textiles and Clothing. 

CLOTHING INDEPENDENT STUDY:


1 Semester
1 Credit

19247G05012

                                    Course designed for grades 11, or 12


A grade of B or higher in Clothing I and II is a prerequisite for Clothing Indep Study or instructor approval. Clothing III is designed for students intending on pursuing a career in the Textile Industry. Students will work independently and study the following areas:  Fibers and Fabrics, Buying and Selecting Clothing, Clothing Design, Clothing Construction, and Career Exploration.  Students must submit an application and a design plan for a self-determined project before taking this class. Students can take this indep. study for up to four levels.
FAMILY & CONSUMER SCIENCES I:


1 Semester
1 Credit

22201G05011


Course designed for grade 9
Maximum class size is 20

Family & Consumer Sciences I is held during the first semester and is a comprehensive course with unit studies in the major areas of home economics.  This course is designed for students in grade 9; however, students in the upper grades may also enroll.  Both males and females are encouraged to learn many of the activities experienced in this type of class.  Learning opportunities consist of laboratory work, lectures, projects, tests, and textbook and written assignments.  Family Career and Community Leaders of America membership is encouraged for this course.  


Topics covered:

1. Foods and Nutrition
3.
Consumer Education

2. Clothing
4.
Personal Development

FAMILY & CONSUMER SCIENCES II:


1 Semester
1 Credit

22201G05021


Course designed for grade 9
Maximum class size is 20

There are NO prerequisites. Family & Consumer Sciences II is held during the second semester and continues with unit studies in the major areas of home economics.  This course is designed for students in grade 9; however, students in the upper grades may also enroll.  Both males and females are encouraged to learn many of the activities experienced in this type of class.  Learning opportunities consist of laboratory work, lectures, projects, tests, and textbook and written assignments.  Family Career and Community Leaders of America membership is encouraged for this course.  


Topics covered:

1. Foods and Nutrition
3.
Housing

2. Clothing
4.
Child Development

FAMILY  & CONSUMER SCIENCES CURRICULUM CONTINUED
FAMILY & CONSUMER SCIENCES Indep. Study:


1 Semester     1 Credit




                                         Course designed for grade  11, 12

The Grade of B or above in Family & Consumer Sciences I & II is required before taking Family & Consumer Sciences Indep. Study or teacher approval.  Students will design one or more self determined project(s) in one or more of the six areas of Family & Consumer Sciences.  Students must fill out an application and a written project proposal for approval. 
FOODS I: 


1 Semester
1 Credit

22202G05011


Course designed for grades 10, 11, or 12

Maximum class size is 20


There are NO prerequisites.  Foods I is offered to students who are interested in learning about nutrition and basic preparation of foods from scratch, as well as food safety and sanitation and meal management.  Class will consist of textbook readings, assignments, lectures, demonstrations, videos, laboratory experiences, and weekly tests.  Laboratories will provide the opportunity for the application of principles in the preparation of a wide variety of foods. 


Topics covered

1. Nutrition
8.
Salads

2. Safety and Sanitation
9.
Eggs

3. Kitchen Basics
10.
Cereal Products

4. Quick Breads
11.
Pastry

5. Dairy Foods
12.
Meats

6. Yeast Breads
13.
Cakes, Cookies, and Candies

7. Fruits and Vegetables
14.
Meal Planning

FOODS II: 


1 Semester
1 Credit

22202G05021


Course designed for grades 10, 11, or 12

Maximum class size is 20


A passing grade in Foods I is a prerequisite or instructor approval.  Foods II is designed for male and female students who are really interested in advanced food preparation.  Learning opportunities include lectures, study guides, tests, demonstrations, oral presentations, and written reports.  


Topics covered

1. Foods Safety and Sanitation
7.
Selection and Care of Kitchen Appliances and Equipment

2. Buying and Storing Food
8.
Outdoor Cooking

3. Creative Cooking
9.
Food Preservation

4. Foreign and Regional Foods
10.
Food and Fitness

5. Microwave Cooking
11.
Careers in Foods

6. Meal Planning, Preparation and Service

FAMILY  & CONSUMER SCIENCES CURRICULUM CONTINUED
PARENTING: 


1 Semester
1 Credit

22204G05002


Course designed for grades 10, 11, or 12

Maximum class size is 24


Parenting is a semester course in Family and Consumer Science for grades 10, 11, 12.  There are NO prerequisites. Students will be responsible for the care of a Baby Think It Over doll for several days and nights. The aim of this course is to foster the development of parenting attitudes, knowledge, and skills which will enable male and female students to:



1.
Delay parenting until they are physically, emotionally, and financially ready to assume this important role.



2.
Study the vital periods of prenatal development, pregnancy, and birth.


3.
Maximize parent child relationships and foster the development of children through positive guidance




procedures.



4.
Recognize and use support systems within and outside families to enhance parenting.



5.
Recognize the complexity of family life and social contexts and take a pro-active stance, encouraging change rather than passive acceptance of existing social conditions.



6.
Use critical and creative thinking skills and make reasoned judgments to function in the face of changing knowledge and contexts.



7.
Account for future change by developing the ability to evaluate parenting education opportunities and




programs. 
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