AP Human Geography






      CENTRAL PLACE THEORY
1. Central Place Theory helps explain what?

2. Who created this theory?

3. What is a “central place”?
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Define HINTERLAND:  

Define RANGE:

Define THRESHOLD: 

Define HEIRARCHY OF MARKET CENTERS:

Order of goods

	High Order
	Low Order

	a.
	a.

	b.
	b.

	c.
	c.

	d.
	d.


Assumptions:

1.  There is an ________________________________________________________________________________

Transportation costs are proportional to distance and there is only one type of transport.

2.  __________________ is evenly distributed over the plain.

3.  ________________________ (settlements) are located on the plain to provide goods, services, and administrative functions to their ____________________.  Examples of these are hardware shops (goods), dry cleaners (services), and town planning departments (administrative.)

4.  Consumers _____________________ the _____________________ to be traveled.

5.  The suppliers of these functions act as economic (agents);  that is, they attempt to ______________________ their ______________________ by locating on the plain to obtain the largest possible market.  Since people visit the nearest center, suppliers will locate as far away from one another as possible as to ____________________________________________________________________________.

6.  It is assumed that these higher order centers supply certain functions (higher order functions) which are ____ ___________ by lower order centers.  They also provide ________ the functions (lower order functions) that are provided in lower order centers.  (You can still buy bread and milk in Denver, but international airports do not exist in smaller towns and cities, like Parker.)

7. All consumers have the ______________________ and the ______________________ for goods and services.

Relax assumptions

1.  Population __________________________ - wealthy vs non-wealthy areas, wealthy areas do not usually need as large of a threshold.

2.  Variation in _________________________ surfaces.

3.  Consumer ____________________ / Individual __________________

4.  __________

	Type of Service
	RANGE
	THRESHOLD

	
	
	

	
	
	

	
	
	


