[image: image1.wmf]
	Objectives: 

Interpret informational text

Research using technology

Data analysis

Real world math


Economics

Persuasive communication

Critical thinking


Super Bowl Research Project
Part 1:

Building Background Knowledge

Read and explore How Stuff Works: The Super Bowl via the How Stuff Works website or with the free app for Apple iOS or Android.


Write 5 “new” interesting facts:

1.


2.

3.

4.

5.
Part 2:  Attendance
Visit WolframAlpha.com (or use the WolframAlpha app for Apple iOS or Android

devices) and plug in the search term super bowl.

According to WolframAlpha which Super Bowl event holds the record for the highest stadium attendance?

Extended research opportunity:

Investigate what factors/conditions may have fueled that Super Bowl’s record breaking attendance.  Cite at least two reputable sources to support your theory.

Part 3:  Ticket Prices - History
Using the “Super Bowl Ticket Prices” chart found on the CBS News website, estimate (to the nearest $1,000) how much revenue was generated in ticket sales by the record breaking crowd listed on WolframAlpha.

“Super Bowl Ticket Prices: A Historical Look” - CBS News, February 2, 2012

Is the chart on the CBS News article an example of linear growth or exponential growth?  Why?
Do you think this growth is sustainable?  Explain.
Referring back to WolframAlpha, does it appear that rising ticket prices have negatively affected Super Bowl attendance?

Extended Research Opportunity

Can you find evidence that rising ticket prices are the result of anything other than demand outstripping supply?  Cite at least two reputable sources to support your claims.  
(Try this article: “Super Bowl Mystery: What’s Driving 50% Drop in Resale Prices?” - USA Today, February 5, 2012)
Part 4:  Ticket Prices - Today
Visit stubhub.com (or download the free StubHub app for Apple iOS or Android devices)

and search super bowl.

According to StubHub, what is the cheapest ticket price you can find for this year’s Super Bowl?

What is the most expensive package you can find (be sure to click for more info to learn what the high-end package offers for that price)?
Check out this article -- “Super Bowl Ad Price Hits Record $4 Million” - CNN Money, January 3, 2013

At $4 million per 30-second TV spot, calculate roughly how many 30-second slots CBS would have to sell in order to generate as much revenue as is generated from actual Super Bowl ticket sales (assuming average ticket price found on StubHub and/or the CBS News article) and assuming attendance numbers within the range found on WolframAlpha.  (Show your equation and work.)
Part 5:   Opinion

Writing Prompt:
Write 1 – 2 paragraphs explaining your opinion on rising Super Bowl ticket prices?  Support your opinion with facts from the CBS News article, linked above, and at least one other reputable, properly-cited source.

Part 6:   Video

“The Wilson NFL Football: How It’s Made” - by SB Nation

What is your reaction to seeing how much time and effort is put into creating a single NFL football? (Write a paragraph.)

Part 7:   Debate
With a partner or small group, choose one of the following sides.  You will need to research and prep to defend your position using formal debate techniques.

Side A:

Thousands...tens of thousands...hundreds of thousands of dollars to attend the Super Bowl?  Seriously?  That’s a sick extravagance in a world plagued by poverty and financial collapse.

Side B:

Football is America’s greatest game and the Super Bowl is the pinnacle of sportsmanship.  If a fan can afford to attend this amazing event, more power to him. Best of all, countless people and businesses benefit from the much needed cash infusion.  The Super Bowl is a blessing for American fans and commerce.

Suggested Reading List

The Economics of the Super Bowl

by Reagan Miller (nonfiction)

The Billion Dollar Game: Behind the Scenes of the Greatest Day in American Sports:  Super Bowl Sunday

by Allen St. John (nonfiction)

“Illuminating….An insider’s look at a billion-dollar industry and a game that is much

more than just a game.” --Sports Illustrated
The Underdogs

by Mike Lupica (fiction)

Horn Book (Spring 2012)

After the local sneaker factory closes, many of the residents of twelve-year-old footballer Will's town leave--along with their booster money. Determined to save his season, Willcontacts the CEO of New Balance for sponsorship while rallying the few kids who arestill around to field a team. Strong character development and sports details create asolid, satisfying, feel-good story.

Cover-Up

by John Feinstein (fiction)

Kirkus Reviews (July 1, 2007)

As 14-year-old Steve heads to Indianapolis to cover the Super Bowl with fellow reporter

Susan Carol Anderson, Bill Thomas tells his son, "Just promise me you won't get into any trouble this week." But when they get to Indianapolis, they uncover a plot to cover up drug tests failed by the offensive line of the California Dreams, and the junior Woodward and Bernstein face a nervous quarterback, a drunken letch, an outraged owner of the Dreams and hired thugs trying to get the reporters to back off. The third of Feinstein'ssports mysteries, after Last Shot (2005) and Vanishing Act (2006), this has become an enjoyable formula. The pace is brisk, readers get to rub shoulders with sports celebrities, there's more than a hint of romance between Steve and Susan Carol and the story endswith a moral: "The truth will bring the bad guys down." Sure to be a hit with sports fans, who will look forward to future installments hinted at on the final page: a scandal at the Olympics? The World Series?
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